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REPORT

Branded to Perform: What Moves Brazil's Fitness Generation?




AUDIENCE

Demographics
Brazil, Age 18 to 35

Custom Screening

Which of the following best describes how you stay active in your daily life?

Qualified: | participate in sports or structured fitness activities regularly.

Unqualified: | try to stay active through everyday movement (e.g., walking, commuting, housework) but don’t follow a workout routine. , |
focus more on a healthy diet rather than physical activity. , | don’t really think about staying active or exercising......

Custom Screening 2

In the past 6 months, have you purchased any sportswear or fitness-related products?
Qualified: Yes

Unqualified: No, I'm not sure.....

Custom Screening 3

This survey includes video responses as short video clips. These clips from your recorded videos may be shown as examples on our website,
social media accounts (LinkedIn and Twitter), and during marketing events. Do you agree to continue?

Qualified: Yes

Unqualified: No




belt OBJECTIVE

Explore the motivations, preferences, and spending behaviors of 18 to 35-year-olds in Brazil regarding their regular
sports and structured fitness activities, including the factors influencing their choice of sport or fitness routine, their
commitment to fitness memberships, and their investment in sportswear and equipment.

Demographics

Brazil, Age 18 to 35 BURNING QUESTION

Custom Screening
Which of the following best de_scri_be?s How do you prioritize features and quality when purchasing sportswear and fitness-related products, and what is your
how you stay active in your daily life? average budget for these items?

Custom Screening 2

In the past 6 months, have you
purchased any sportswear or fitness-
related products?

Custom Screening 3

This survey includes video responses as
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?




bQIt CHAT GUIDE

1. How often do you engage in sports or fitness activities per week?

Answers: 1-2 times, 3-4 times, 5+ times
Demographics

Brazil, Age 18 to 35 .

2. Would you describe yourself as:

Custom Screening

Which of the following best describes Answers: A fitness enthusiast (regular, structured workouts), A casual participant (work out for fun or health), A

how you stay active in your daily life? competitive athlete (training with a goal)

Custom Screening 2

In the past 6 months, have you
purchased any sportswear or fitness-
related products? 4. What factors influence your choice of these sports or fitness activities?

3. What sports or fitness activities do you actively participate in?

Custom Screening 3

This survey includes video responses as
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media 6. Have you switched from one sport or fitness activity to another? Why?
accounts (LinkedIn and Twitter), and

during marketing events. Do you agree

to continue?

5. Do you follow professional sports or athletes? If so, which ones? (Following on social media, attending in person,
watching on TV, etc.)
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Demographics
Brazil, Age 18 to 35

Custom Screening
Which of the following best describes
how you stay active in your daily life?

Custom Screening 2

In the past 6 months, have you
purchased any sportswear or fitness-
related products?

Custom Screening 3

This survey includes video responses as
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

CHAT GUIDE

7. How much do you typically spend per month on fitness-related expenses (including gym, gear, training, apps, and
events)?

Answers: S0-550, S50-5100, $100-5$200, $S200+

8. Where do you prefer to purchase sports gear and equipment?

9. Do you own sports gear from multiple brands, or are you loyal to one brand? Why?

10. How do you decide it's time to invest in new sports gear?

11. Could you please share a screenshot or photo of the most recent sports gear or equipment you purchased?

12. Could you please rank the following options in order according to which factors influence your sportswear and
equipment purchases from most significant to least?

Choices: Price, Performance and functionality, Sustainability and ethical production, Athlete endorsements, Fashion
and trend appeal

13. Do you currently have a gym or fitness membership? If so, which type?



bQIt CHAT GUIDE

14. What would make you use your gym or fitness membership more?

] 15. Do you use any fitness or workout apps? If so, which ones?
Demographics

Brazil, Age 18 to 35 . o )
16. Are you interested in fitness wearables (smartwatches, fitness bands, recovery trackers)? Why or why not?

Custom Screening

Which of the following best describes 17. If you could change one thing about the sports and fitness industry, what would it be?
how you stay active in your daily life?

18. What do you want to achieve in the next 3 years? Do you plan to participate in Marathons, specific running or other

Custom Screening 2 I )
sports competitions, Triathlon, etc.?

In the past 6 months, have you
purchased any sportswear or fitness-
related products?

Custom Screening 3

This survey includes video responses as
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?
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In the past 6 months, have you
purchased any sportswear or fitness-
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short video clips. These clips from your
recorded videos may be shown as
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AUDIENCE

Demographics
Brazil, Age 18 to 35

Custom Screening
Which of the following best describes
how you stay active in your daily life?

Custom Screening 2

In the past 6 months, have you
purchased any sportswear or fitness-
related products?

Custom Screening 3

This survey includes video responses as
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

KEY INSIGHTS

Preference for Quality and Brand Loyalty

Quotes:
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AUDIENCE

Demographics
Brazil, Age 18 to 35

Custom Screening
Which of the following best describes
how you stay active in your daily life?

Custom Screening 2

In the past 6 months, have you
purchased any sportswear or fitness-
related products?

Custom Screening 3

This survey includes video responses as
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

KEY INSIGHTS

Social Influence and Professional Inspiration

Quotes:
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AUDIENCE

Demographics
Brazil, Age 18 to 35

Custom Screening
Which of the following best describes
how you stay active in your daily life?

Custom Screening 2

In the past 6 months, have you
purchased any sportswear or fitness-
related products?

Custom Screening 3

This survey includes video responses as
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

KEY INSIGHTS

Balancing Cost with Performance and Functionality

Quotes:
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AUDIENCE

Demographics
Brazil, Age 18 to 35

Custom Screening
Which of the following best describes
how you stay active in your daily life?

Custom Screening 2

In the past 6 months, have you
purchased any sportswear or fitness-
related products?

Custom Screening 3

This survey includes video responses as
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

KEY INSIGHTS

Gym Membership Utilization Factors

Quotes:
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AUDIENCE

Demographics
Brazil, Age 18 to 35

Custom Screening
Which of the following best describes
how you stay active in your daily life?

Custom Screening 2

In the past 6 months, have you
purchased any sportswear or fitness-
related products?

Custom Screening 3

This survey includes video responses as
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

KEY INSIGHTS

Desired Changes in the Sports and Fitness Industry

Quotes:
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AUDIENCE

Demographics
Brazil, Age 18 to 35

Custom Screening
Which of the following best describes
how you stay active in your daily life?

Custom Screening 2

In the past 6 months, have you
purchased any sportswear or fitness-
related products?

Custom Screening 3

This survey includes video responses as
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

KEY INSIGHTS

Commitment to Fitness and Health Goals

Quotes:
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AUDIENCE

Demographics
Brazil, Age 18 to 35

Custom Screening
Which of the following best describes
how you stay active in your daily life?

Custom Screening 2

In the past 6 months, have you
purchased any sportswear or fitness-
related products?

Custom Screening 3

This survey includes video responses as
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

METRICS

How often do you engage in sports or fitness activities per week?

3-4 times
5+ times

1-2 times
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AUDIENCE

Demographics
Brazil, Age 18 to 35

Custom Screening
Which of the following best describes
how you stay active in your daily life?

Custom Screening 2

In the past 6 months, have you
purchased any sportswear or fitness-
related products?

Custom Screening 3

This survey includes video responses as
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

METRICS

Would you describe yourself as:

A fitness enthusiast (regular, stru...
A competitive athlete (training wit...

A casual participant (work out for ...
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AUDIENCE

Demographics
Brazil, Age 18 to 35

Custom Screening
Which of the following best describes
how you stay active in your daily life?

Custom Screening 2

In the past 6 months, have you
purchased any sportswear or fitness-
related products?

Custom Screening 3

This survey includes video responses as
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

METRICS

How much do you typically spend per month on fitness-related expenses (including gym, gear, training, apps, and
events)?

$200+

$100-$200

$0-$50

$50-$100
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Demographics
Brazil, Age 18 to 35

Custom Screening
Which of the following best describes
how you stay active in your daily life?

Custom Screening 2

In the past 6 months, have you
purchased any sportswear or fitness-
related products?

Custom Screening 3

This survey includes video responses as
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

METRICS

Could you please rank the following options in order according to which factors influence your sportswear and
equipment purchases from most significant to least?

Statement

Performance and functionality
Sustainability and ethical producti...
Price

Fashion and trend appeal

Athlete endorsements

Average
Position

1.7

2.5

3.1

3.7

4.0

Distribution

M 1st Position

W 2nd Position
M 3rd Position
M 4th Position

M 5th Position



belthatd  TOPICS

How often do you engage in sports or fitness activities per week?

AUDIENCE

Demographics
Brazil, Age 18 to 35

Fitness Activities

Gym Attendance

Custom Screening
Which of the following best describes
how you stay active in your daily life?

Cardiovascular Training

Sports Variety
Custom Screening 2 Exercise Frequency
In the past 6 months, have you ! ! !
purchased any sportswear or fitness- 0 2 4 6 8

related products?

Custom Screening 3

This survey includes video responses as Would you describe yourself as:
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

Personal Goals
Mental Health
Health & Well-being
Fitness Enthusiasm

Athletic Training




beltchatd  TOPICS

What sports or fitness activities do you actively participate in?

AUDIENCE

Demographics
Brazil, Age 18 to 35

Swimming

Running

Custom Screening
Which of the following best describes
how you stay active in your daily life?

Fitness Activities

Weight Training

Custom Screening 2 Soccer
In the past 6 months, have you

purchased any sportswear or fitness-

related products?

10 15

o
a1

Custom Screening 3
This survey includes video responses as What factors influence your choice of these sports or fitness activities?
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

Personal Motivation
Accessibility
Social Influence

Mental Health

Physical Fitness

o
6]

10 15 20



beltchatd  TOPICS

Do you follow professional sports or athletes? If so, which ones? (Following on social media, attending in person,
watching on TV, etc.)

AUDIENCE

Demographics i
Brazil, Age 18 to 35 Gymnastics
Athletics

Football Athletes

Volleyball Players

Custom Screening
Which of the following best describes .
how you stay active in your daily life? Fitness Influences

Motivational Content
MMA Fighters

Custom Screening 2

In the past 6 months, have you
purchased any sportswear or fitness-
related products?

10

o
N
N
(o))
(o]

Custom Screening 3
This survey includes video responses as Have you switched from one sport or fitness activity to another? Why?
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

Physical Benefits
Sport Preferences
Injury Prevention

Fitness Adaptation

Sport Switching

o
(6]

10 15 20 25
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How much do you typically spend per month on fitness-related expenses (including gym, gear, training, apps, and
events)?

AUDIENCE

Demographics
Brazil, Age 18 to 35

Nutrition Costs

Training Fees

Custom Screening
Which of the following best describes
how you stay active in your daily life?

Gym Expenses

Supplements

Custom Screening 2 Fitness Gear
In the past 6 months, have you

purchased any sportswear or fitness-

related products?

10 15

o
a1

Custom Screening 3
This survey includes video responses as Where do you prefer to purchase sports gear and equipment?
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

Budget Considerations
Brand Preferences
Physical Stores

Specialized Stores

Online Shopping

o
N
N
o
fo')
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Do you own sports gear from multiple brands, or are you loyal to one brand? Why?

AUDIENCE

Demographics
Brazil, Age 18 to 35

Comfort Preference

Cost-Benefit Analysis

Custom Screening
Which of the following best describes
how you stay active in your daily life?

Product Quality

Design Appreciation

Custom Screening 2 Brand Loyalty
In the past 6 months, have you

purchased any sportswear or fitness- 0 2 4 6 8 10 12
related products?

Custom Screening 3
This survey includes video responses as How do you decide it's time to invest in new sports gear?
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

Financial Considerations
Market Trends

Technology Influence

Purchasing Triggers

Sports Gear Replacement
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Could you please rank the following options in order according to which factors influence your sportswear and
equipment purchases from most significant to least?

AUDIENCE

Demographics
Brazil, Age 18 to 35

Material Sustainability

Performance Enhancement

Custom Screening
Which of the following best describes
how you stay active in your daily life?

Product Quality
Brand Influence

Custom Screening 2 Price Consideration
In the past 6 months, have you

purchased any sportswear or fitness- 0 2 4 6 8 10 12
related products?

Custom Screening 3
This survey includes video responses as Do you currently have a gym or fitness membership? If so, which type?
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

Non-subscribers
Membership Cancellation

Fitness Facilities

Subscription Types

Gym Memberships
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What would make you use your gym or fitness membership more?

AUDIENCE

Demographics
Brazil, Age 18 to 35

Membership Cost

Professional Expertise

Custom Screening
Which of the following best describes
how you stay active in your daily life?

Personal Schedule
Equipment Technology

Custom Screening 2 Gym Environment
In the past 6 months, have you

purchased any sportswear or fitness- 0 2 4 6 8 10 12
related products?

Custom Screening 3
This survey includes video responses as Do you use any fitness or workout apps? If so, which ones?
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

Behavior Commitment
Personal Training
Gym Recommendations

Smartwatch Monitoring

Fitness Apps

10

(@)
N
N
o
fo')



beltchatd  TOPICS

Are you interested in fitness wearables (smartwatches, fitness bands, recovery trackers)? Why or why not?

AUDIENCE

Demographics
Brazil, Age 18 to 35

Physical Conditioning

Performance Analysis

Custom Screening
Which of the following best describes
how you stay active in your daily life?

Workout Tracking

Health Monitoring

Custom Screening 2 Fitness Wearables
In the past 6 months, have you

purchased any sportswear or fitness- 0 2 4 6 8 10 12
related products?

Custom Screening 3
This survey includes video responses as If you could change one thing about the sports and fitness industry, what would it be?
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

Industry Accessibility

10 15 20

o
(61
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What do you want to achieve in the next 3 years? Do you plan to participate in Marathons, specific running or other
sports competitions, Triathlon, etc.?

AUDIENCE

Demographics
Brazil, Age 18 to 35

Health Maintenance

Personal Improvement

Custom Screening
Which of the following best describes
how you stay active in your daily life?

Training Regimens

Fitness Goals

Custom Screening 2 Competitive Sports
In the past 6 months, have you

purchased any sportswear or fitness- 0 5 10 15 20
related products?

Custom Screening 3

This survey includes video responses as
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?
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Demographics
Brazil, Age 18 to 35

Custom Screening
Which of the following best describes
how you stay active in your daily life?

Custom Screening 2

In the past 6 months, have you
purchased any sportswear or fitness-
related products?

Custom Screening 3

This survey includes video responses as
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

PERSONAS

Description:

o A 27-year-old married male with children, employed full-time,
who engages in soccer, running, and weight training 3-4 times a
week.

. He is motivated by social influences, mental health benefits,
and the desire to maintain a good physique, which he sees on
social media.

. Spends $100-$200 monthly on fitness-related expenses,
prioritizes price and performance when purchasing sportswear,
and is loyal to brands like Adidas and Nike for their innovative
designs.

Description:

o A 30-year-old part-time employed male with children, who
participates in gym workouts, Muay Thai, and cardio 5+ times a
week.

o He is driven by the desire to maintain a fit body and high self-
esteem, with a disciplined approach to his fitness routine.

. Allocates $100-$200 monthly on fitness expenses, including

gym memberships and Muay Thai classes, and prefers shopping
at specialized sports stores.

Description:

. A 25-year-old married male with children, working full-time,
who enjoys soccer, weight training, running, and swimming,
participating 5+ times a week.

o His fitness choices are influenced by the energy boost he gets
from physical activities and the social aspect of sports.

o Spends $200-$300 monthly on gym memberships, swimming
lessons, and sportswear, and shops both online and in physical
stores.

Insights:

3 This persona is highly influenced by professional athletes on
social media and aims to emulate their physical conditioning.

3 He is committed to a regular fitness routine, balancing work and

social life, and is willing to invest in quality sportswear and
supplements.

3 Prefers online shopping for convenience and has a strong brand
loyalty influenced by childhood preferences.

Insights:

. This persona values the performance and functionality of
sportswear and equipment, with a preference for specific
brands known for their quality.

. He is consistent with his fitness activities, motivated by
personal goals, and enjoys the structure and community of his
gym and Muay Thai classes.

. Uses a smartwatch for health monitoring and is interested in
fitness wearables for their practicality.

Insights:

. This persona has a diverse range of fitness activities, indicating
a high level of energy and a need for variety in his routine.

. He prioritizes performance and functionality in his sportswear
purchases, indicating a focus on quality and durability.

. He is open to trying new sports and fitness activities, suggesting

a willingness to adapt and explore for better physical and
mental well-being.

>



REACH OUT TO US IF YOU HAVE
FURTHER QUESTIONS ABOUT THIS
REPORT

chat@boltinsight.com

n
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E So MA R t Evidence
[member S Matters

www.boltchatai.com
linkedin.com/company/boltinsight
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