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REPORT

Brewed to Perfection: Unlocking the Craft Beer Connection




AUDIENCE

Demographics
United Kingdom, Age 18 to 60

Custom Screening

Which of the following categories of beverage do you drink?
Qualified: Beer
Unqualified: Soft drinks, Spirits, Energy Drinks, Wine/Champagne

Custom Screening 2

How often do you drink craft beer?

Qualified: Every day, Multiple times a week
Unqualified: Every other week, Once a month or less
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Demographics
United Kingdom, Age 18 to 60

Custom Screening
Which of the following categories of
beverage do you drink?

Custom Screening 2
How often do you drink craft beer?

OBJECTIVE

To delve into the motivations and drivers behind the UK's craft beer enthusiasts' preferences, examining how taste,
branding, and experience influence their choice of microbreweries. Investigate the unique attributes that differentiate
successful microbreweries and foster consumer loyalty and advocacy. Additionally, assess the extent and nature of craft
beer enthusiasts' interactions with microbreweries through digital platforms, community events, and collaborative
initiatives.

BURNING QUESTION

What do you love most about microbreweries and craft beer and how do your preferences shape your engagement?



belt @ CHAT GUIDE

1. What first drew you to craft beer?

2. What flavors or styles do you look for in craft beer?
3. How do you discover new craft beers or breweries?
4. What is your favourite craft beer brand?

Demographics

United Kingdom, Age 18 to 60 Probe on why
5. How often do you visit microbreweries?
Custom Screening 6. Describe your last visit to a microbrewery.?
Which of the following categories of 7. How important is a brewery's brand story to you?

s _
beverage do you drink: 8. What makes a microbrewery stand out to you?

Custom Screening 2 9. What could microbreweries do better to enhance your experience?

How often do you drink craft beer? 10. How do you prefer to interact with your favorite breweries?

Probe on why

11. What's your favorite microbrewery event or collaboration?

12. What role does packaging play in your beer choices?

13. If craft beer was a friend, how would you describe its personality?

14. Imagine a world without microbreweries; how does that feel?

15. How do you interact with the wider craft beer community?

16. What's the most memorable craft beer you've ever had?

17. What would you like to see more of from craft breweries in the future?
18. Why would you pick craft beer over normal beer brands (Budweiser, Heineken etc)
19. How has your favorite craft beer changed the way you think about beer?
20. What do you think the future holds for craft beer and microbreweries?
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AUDIENCE

Demographics
United Kingdom, Age 18 to 60

Custom Screening
Which of the following categories of
beverage do you drink?

Custom Screening 2
How often do you drink craft beer?

Al SUMMARY
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AUDIENCE

Demographics
United Kingdom, Age 18 to 60

Custom Screening
Which of the following categories of
beverage do you drink?

Custom Screening 2
How often do you drink craft beer?

KEY INSIGHTS

Flavor Preferences and Discovery

Quotes:
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AUDIENCE

Demographics
United Kingdom, Age 18 to 60

Custom Screening
Which of the following categories of
beverage do you drink?

Custom Screening 2
How often do you drink craft beer?

KEY INSIGHTS

Brand Engagement and Loyalty

Quotes:
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AUDIENCE

Demographics
United Kingdom, Age 18 to 60

Custom Screening
Which of the following categories of
beverage do you drink?

Custom Screening 2
How often do you drink craft beer?

KEY INSIGHTS

Packaging and Branding Influence

Quotes:
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AUDIENCE

Demographics
United Kingdom, Age 18 to 60

Custom Screening
Which of the following categories of
beverage do you drink?

Custom Screening 2
How often do you drink craft beer?

KEY INSIGHTS

Future Expectations and Trends

Quotes:
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AUDIENCE

Demographics
United Kingdom, Age 18 to 60

Custom Screening
Which of the following categories of
beverage do you drink?

Custom Screening 2
How often do you drink craft beer?

TOPICS

What first drew you to craft beer?

Alternative Beverages
Visual Appeal

Online Ordering
Flavor Diversity

Craft Beer Appeal
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What flavors or styles do you look for in craft beer?

Can Design
Citrus Notes

Beer Strength

Fruit Infusion

Craft Beer Flavors
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AUDIENCE

Demographics
United Kingdom, Age 18 to 60

Custom Screening
Which of the following categories of
beverage do you drink?

Custom Screening 2
How often do you drink craft beer?

TOPICS

How important is a brewery's brand story to you?

Growth Stories
Independent Breweries
Taste Priority

Consumer Resonance

Brand Importance
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What makes a microbrewery stand out to you?

Tour Experience
Product Variety
Local Community
Ambience & Decor

Microbrewery Appeal
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beltchatd  TOPICS

What could microbreweries do better to enhance your experience?

AUDIENCE

Demographics
United Kingdom, Age 18 to 60

Product Variety

Ambiance Enhancement

Custom Screening
Which of the following categories of
beverage do you drink?

Pricing Strategies
Brewery Tours

Custom Screening 2 Food Options
How often do you drink craft beer?

How do you interact with the wider craft beer community?

Beer Festivals

Online Communities
Social Media Engagement
Brewery Visits

Craft Beer Groups
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What would you like to see more of from craft breweries in the future?

AUDIENCE

Demographics
United Kingdom, Age 18 to 60

Local Experiences

Social Engagement

Custom Screening
Which of the following categories of
beverage do you drink?

Promotional Events

Craft Innovation

Custom Screening 2 Flavor Variety
How often do you drink craft beer?

Why would you pick craft beer over normal beer brands (Budweiser, Heineken etc)

Social Enjoyment h
Innovation Appreciation

Unique Experience

Flavor Diversity m




REACH OUT TO US IF YOU HAVE
FURTHER QUESTIONS ABOUT THIS
REPORT

chat@boltinsight.com
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www.boltchatai.com
linkedin.com/company/boltinsight
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