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REPORT

Courtside Cool: Why Padel’s Having a Moment




AUDIENCE

Demographics
United Kingdom, Age 18 to 45

Custom Screening

How do you usually like to spend your free time?

Qualified: Staying active or exercising

Unqualified: Watching TV or relaxing at home, Meeting up with friends or socialising, Reading or listening to music, Playing video or mobile
games, spending time on social media

Custom Screening 2

Which of these activities have you played or done most recently...even just once in the past 3 months?
Qualified: Padel
Unqualified: Tennis or squash, Football, Gym, group fitness, running, Basketball
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OBJECTIVE

To uncover the emotional, social, and lifestyle dynamics driving the rapid adoption of padel in the UK, identifying
opportunities for brands across sectors to authentically engage with this vibrant, community-focused audience through
culturally resonant strategies and offerings.

BURNING QUESTION

How can brands ride the padel wave to create experiences, products, or partnerships that feel organic and exciting to
this fast-growing movement?
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CHAT GUIDE

1. What's your padel origin story? How did you first come across it?

2. So what was the moment you thought: ‘Alright, I’'m trying this padel thing’?

3. After playing it, how would you describe padel in three words to someone who's never heard of it?
4. Do you consider padel part of your fitness routine, social life or both?

5. How do you normally book your games...do you plan in advance or play spontaneously?

6. If padel were a person, what kind of personality would it have? Please rank these feelings in terms of how padel
makes you feel.

Choices: Competitive, Energised, Part of something, Stylish or cool, Relaxed

7. How does playing padel make you feel, physically or emotionally?

8. What’s the ideal padel session like for you? (Where, who with, before/after rituals?)
9. How does it compare to other sports you’ve played or tried?

10. Have you noticed any specific “types” of people or groups getting into it?
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CHAT GUIDE

11. If padel had an “aesthetic” or style, what would it be?
12. Have you seen padel mentioned on social media, brand campaigns or pop culture recently?

13. Which brand do you think should claim padel before someone else does? For instance, Nike owns running. Who
should own padel?

14. What kind of branded experiences or giveaways would actually excite you at a padel club? Could you please rank
these potential brand tie-ins by what interests you most.

Choices: Branded padel fashion collabs, Limited-edition energy drinks / sports snacks, Fitness tracking tech that
connects to padel games, Community tournaments sponsored by lifestyle brands, Locker room perks (free samples,
merch drops)

15. Would you rather win...

Answers: A free year of padel coaching with your stats tracked by Al, A limited-edition smart paddle that logs every
move, VIP access to global padel tournaments, sponsored by a lifestyle brand, A full padel style makeover, including kit,
shoes, accessories and a photoshoot

16. If Airbnb launched a “Padel Getaway,” where should it be and what should it include?

17. Where do you see padel going next? Is it just a trend or here to stay?
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KEY INSIGHTS

The 'Social Sweat': Padel Is the Workout Disguised as a Hangout

Quotes:
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KEY INSIGHTS

The 'Just-Try-It' Effect: Accessibility Is Padel’s Superpower for Growth

Quotes:
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KEY INSIGHTS

The Padel Persona: It’s Not Just a Sport, It’s a Style Statement

Quotes:
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KEY INSIGHTS

Beyond the Game: Players Crave Deeper, Identity-Building Engagement

Quotes:
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METRICS

Would you rather win...

A limited-edition smart paddle that...
A full padel style makeover, includ...
A free year of padel coaching with ...

VIP access to global padel tourname...




METRICS

If padel were a person, what kind of personality would it have? Please rank these feelings in terms of how
padel makes you feel.

belt

Demographics
United Kingdom, Age 18 to 45

Statement Average Distribution
Custom Screening Position
How do you usually like to spend your .
. y Y P ¥ Competitive 1.8
free time?
W 1st Position
Custom Screening 2 Energised 1.9 M 2nd Position

Which of these activities have you '
played or done most recently...even just Stylish or cool
once in the past 3 months?

35 M 3rd Position

M 4th Position

Part of something 3.6 M 5th Position

Relaxed 4.2
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METRICS

What kind of branded experiences or giveaways would actually excite you at a padel club? Could you please
rank these potential brand tie-ins by what interests you most.

Statement

Branded padel fashion collabs
Fitness tracking tech that connects...

Community tournaments sponsored by

Locker room perks (free samples, me...

Limited-edition energy drinks / spo...

Average
Position

2.3

2.6

2.9

3.5

3.7

Distribution

M 1st Position

W 2nd Position
M 3rd Position
M 4th Position

M 5th Position
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What’s your padel origin story? How did you first come across it?

AUDIENCE

Demographics
United Kingdom, Age 18 to 45

Family member

Work colleague

Custom Screening
How do you usually like to spend your
free time?

School experience

Social media
Custom Screening2 Friend introduction
Which of these activities have you | | | |
played or done most recently...even just 0 1 2 3 4

once in the past 3 months?

If padel were a person, what kind of personality would it have? Please rank these feelings in terms of how padel makes
you feel.

Social interaction

Friendly competition

Agility training

Fun activity

Energy boost
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PERSONAS

Description:

o This persona sees padel as a social event with a fitness bonus.
The primary motivation is to connect with friends and family in
a fun, active, and low-pressure environment. For them, the
experience extends beyond the court; the post-game drink or
meal is a crucial and cherished part of the ritual, making the
activity a full-fledged social outing.

o They are drawn to padel's accessibility and 'carefree’ nature.
The simple rules and doubles format make it easy to get a game
going and include friends of varying skill levels, ensuring the
vibe remains 'chill' and fun rather than intensely competitive.
They value the shared experience and the community
atmadpherne ofthe club pyprindiyidyal achievement.

o Typically aged 25-45, they plan games in advance to coordinate

ﬁ‘f‘%‘ the busy schedules of thelr friends and fam|ly They

B the Bame.as ‘fun’ aI' and a wa
r|ve t|t|on and se c\’ovemfn @ rsona

Som%tyc;g{ég oS ARl e

drawn o %e game's intensity, speed, and the phy5|cal test
of power, reflexes, and endurance. Winning matters, but the
ultimate goal is measurable progress.

o They are tech-savvy and data-oriented, expressing strong
interest in fitness tracking, smart paddles that log stats, and Al-
powered coaching to analyse and improve their performance.
Every session is an opportunity to get fitter, faster, and more
skilled, and they see padel as an effective way to improve their
general fitness and abilities in other sports.

o Azed 13-25) thiyiadiyiduglesigldyenictivated by personal
achievement. They describe padel as 'competitive', 'intense’,

Descripfidrtynamic’, and would choose a prize that offers in-depth

. PRIEQERIS BnttreieteuaioRiErs XRATIaNEaIPEARYAR Bear.
modern aesthetic. They see it as a 'cool', 'stylish’, and 'trendy’
activity that is more current and visually appealing than
traditional racket sports. Their journey into the sport was likely
sparked by social media, influencers, or seeing athletes play.

o For them, looking the part is integral to the experience. They
are highly interested in branded fashion collaborations, style
makeovers, and the overall 'vibe' of the sport, which they
describe with words like 'bold’, 'high octane', or even a
'Californian surfer dude vibe'. They are conscious of the brands
associated with the sport and believe the right gear enhances

Descri

Insights:

. The 'third space' is key: The experience doesn't end on the
court. The café, bar, or restaurant nearby is integral to the social
value of padel. Brands in the food and beverage sector have a
major opportunity to partner with clubs to own this post-game
moment.

. Inclusivity drives adoption: Unlike more technically demanding
sports, padel's low barrier to entry makes it the perfect social
glue. Marketing that highlights the ease of starting and the fun
of group play will resonate strongly with this audience.

3 Community over competition: While they enjoy the game, the
real prize is the shared memory. Brands can tap into this by
facilitating group experiences, sponsoring casual 'social’
tournaments, or offering group booking perks, reinforcing the

Insightg?mmunal aspect.

. Data is a powerful motivator: There is a clear demand for
technology that provides tangible feedback on performance.
Brands that can integrate fitness tracking, shot analysis, or
gamified progress metrics into the padel experience will
capture this persona's loyalty.

. Skill development is a key currency: This group is hungry for
resources that will help them get better. Coaching, specialised
training camps (like an 'Airbnb Padel Getaway' focused on
improvement), and content that breaks down high-level
techniques are valuable offerings.

. Competition is the hook: While they may play with friends, the
core driver is the competitive challenge. Brands can engage this
persona through tiered tournaments, leaderboards, and

Insightgartnerships that position their products as tools for gaining a

. pRAtABttYe &A9Sthing: Padel is not just a sport; it's a style.
There's a significant opportunity for fashion and lifestyle brands
to define and 'own' the padel look, creating collections that are
both functional and fashionable.

. Social media is the new court: This persona discovers, validates,
and shares their padel experience online. Brands that create
visually compelling content, partner with relevant influencers,
and understand the social currency of the sport will thrive.

. Authentic collabs beat generic sponsorship: They are more >
excited by unexpected and cool brand tie-ins (Lululemon,
Lacoste, New Balance) than by traditional sports drink



REACH OUT TO US IF YOU HAVE
FURTHER QUESTIONS ABOUT THIS
REPORT

chat@boltinsight.com
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www.boltinsight.com
linkedin.com/company/boltinsight
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