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REPORT

Espresso Yourself: Coffee Cravings and Caffeinated
Conversations




AUDIENCE

Demographics
United Kingdom, Age 18 to 35

Category

Coffee; Beverage

Custom Screening

How do you typically make coffee at home?

Qualified: | use a high-quality espresso machine, | brew using specialty methods like pour-over, French press, or AeroPress.
Unqualified: | use a basic drip coffee maker or instant coffee., | don’t make coffee at home.

Custom Screening 2

Which of the following best describes your interest in coffee?

Qualified: I'm passionate about coffee and invest in high-quality beans, brewing methods and equipment., | enjoy coffee and sometimes
experiment with different brewing techniques.

Unqualified: | drink coffee casually and don’t focus much on brewing methods., | don’t drink coffee.
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OBJECTIVE

To delve into the underlying motivations, preferences, and consumption rituals of UK consumers aged 18-35, examining
the influence of flavor profiles, coffee bean origin, brewing techniques, and ethical considerations on their purchasing
behavior. Explore the role of coffee in their lifestyle, from its function as a daily energizer to its place in social settings,
and analyze how emerging trends in specialty coffee, at-home preparation, and sustainable packaging are shaping their
brand loyalty and consumption patterns.

BURNING QUESTION

What factors most significantly influence your decision when choosing a coffee brand or product?
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CHAT GUIDE

1. How does coffee fit into your daily routine?

2. What's your go-to coffee order?

3. Describe your last coffee purchase experience.?

4. How often do you try new coffee brands or types?

5. How do you decide which coffee to buy for home brewing?

6. How important is the brewing method to you?

7. How do you brew your coffee at home?

8. Could you take a photo or screenshot of the coffee beans you use at home?
9. Does the origin of coffee beans matter to you?

10. What role does the flavor profile play in your choice?

11. Do you prefer coffee from local independent shops or chains?

12. What are your thoughts on ethical sourcing in coffee?
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CHAT GUIDE

13. How much do you value sustainable packaging?

14. Imagine your ideal coffee brand; what three qualities does it have?

15. How would you rank these factors in terms of importance for you when choosing a coffee brand
Choices: Price, Ethical/sustainable , Branding, Popularity, Quality

16. What's the latest coffee trend you've seen or heard about?

17. What could a coffee brand do to earn your loyalty?

18. And finally, what do you think the future holds for the UK Specialty Coffee scene?
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KEY INSIGHTS

Flavor and Brewing Preferences

Quotes:
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KEY INSIGHTS

Coffee Bean Origin and Shop Preference Insights

Quotes:
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KEY INSIGHTS

Qualities of an Ideal Coffee Brand

Quotes:
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KEY INSIGHTS

Brand Loyalty and Coffee Experiences

Quotes:
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Emerging Trends and Future Outlook
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METRICS

How would you rank these factors in terms of importance for you when choosing a coffee brand

belt

Demographics
United Kingdom, Age 18 to 35

Statement Average Distribution
Category Position
Coffee; Beverage .
’ g Quality 1.7
Custom Screening ) W 1st Position
How do you typically make coffee at Price 2.3 M 2nd Position
home? N
Ethical/sustainable 2.8 W 3rd Position

Custom Screening 2 M 4th Position

Which of the following best describes Popularity 3.8
your interest in coffee?

M 5th Position

Branding 4.4
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Imagine your ideal coffee brand; what three qualities does it have?

AUDIENCE

Demographics Consistent Quality

United Kingdom, Age 18 to 35 Price Affordability
Category Flavor Profile
Coffee; Beverage Sustainable Packaging
Custom Screening Brand Transparency
How do you typically make coffee at

Ethical Practices

home?

10 15 20

o
a1

Custom Screening 2
Which of the following best describes

your interest in coffee?
What could a coffee brand do to earn your loyalty?

Loyalty Programs
Presentation & Service
Quiality & Price
Sustainability Practices

Environmental Credentials

O 2 4 6 8 10 12
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And finally, what do you think the future holds for the UK Specialty Coffee scene?

AUDIENCE

Demographics
United Kingdom, Age 18 to 35

Sustainability Initiatives
Social Media Influence

Category .
Coffee; Beverage Specialty Coffee Growth

uality Improvement
Custom Screening Quality Imp
How do you typically make coffee at Market Expansion
home? | l | |

O 2 4 6 8 10 12

Custom Screening 2
Which of the following best describes
your interest in coffee?
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PERSONAS

Description:

A 20-year-old male, full-time employed, and single with no
children. He uses a high-quality espresso machine at home and
is passionate about coffee, investing in high-quality beans and
equipment.

Prefers a strong coffee flavor that lingers, opting for double
espressos and appreciates quick and kind customer service at
coffee chains like Costa. He values the strength and caffeine
content of his coffee to stay energetic throughout the day.
Chooses coffee brands like Costa for their strength and
aftertaste, and considers the brewing method crucial for the
perfect taste and texture. Ethical sourcing and biodegradable
Nackdgingarefimdortant tarhim, and he prefers coffee that is
less impactful on the environment.

Description:

A 28-year-old unemployed male, single with no children. He
enjoys coffee and sometimes experiments with different
brewing techniques, using a high-quality espresso machine at
home.

Seeks out new coffee brands and types based on research and
supermarket availability, preferring rich and bold flavors. He
values ethical sourcing and sustainability highly, choosing
coffees that are fair trade and environmentally friendly.
Prefers coffee from local independent shops for their unique
flavors and experiences, and believes in supporting local
farmers. He enjoys the process of using a French press and
grinpfiirgrarslisy hagilionasiathel faste.

Description:

A 32-year-old male, full-time employed with children, who is
passionate about coffee and uses a high-quality espresso
machine. He invests in high-quality beans and enjoys the ritual
of making coffee in the morning.

Prefers single-origin Colombian coffee beans due to personal
connections and the exuberant flavor they offer. He values the
ethical sourcing of coffee and supports fair trade practices.
Enjoys coffee from local independent shops like The Steam
Room for their atmosphere and premium packaging. He
believes the UK Specialty Coffee scene will continue to grow
with more companies perfecting their coffee.

Insights:

. This persona is driven by the functional benefits of coffee, such
as staying awake and energetic. The taste and aftertaste are
significant factors in his coffee preference.

. Brand loyalty is influenced by customer service experiences and
the convenience of quick orders. He is likely to stick with a
brand that offers consistency in taste and service.

. Environmental considerations are secondary but still influence
his purchasing decisions. He is likely to support brands that
align with his values of ethical sourcing and sustainability.

Insights:

. This persona is engaged with the coffee community, staying
updated on trends through social media and valuing the
uniqueness of local coffee shops.

. Ethical considerations are a top priority, influencing his brand
loyalty and satisfaction with his coffee purchases. He is likely to
advocate for brands that demonstrate a commitment to fair
trade and sustainability.

. The ritual of brewing coffee is part of his enjoyment, indicating
a preference for hands-on brewing methods that allow for
personalization and control over the final product.

Insights:

. This persona has a deep emotional connection to coffee, with
personal ties to coffee origins and a preference for single-origin
beans that support local farmers.

. The ambiance and presentation of coffee, both in shops and
packaging, play a significant role in his coffee experience,
indicating a preference for brands that invest in customer
experience and aesthetics.

. He is optimistic about the future of the UK Specialty Coffee
scene and is likely to be influenced by brands that innovate ar»
improve the quality of their coffee.



REACH OUT TO US IF YOU HAVE
FURTHER QUESTIONS ABOUT THIS
REPORT

chat@boltinsight.com
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