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REPORT

From Clicking to Cooking: Serving Up Social Media’s Influence




AUDIENCE

Demographics
United Kingdom, Age 18 to 35

Category
Food

Custom Screening

What do you primarily use social media for? (Select all that apply)

Qualified: Discovering new recipes, cooking tips, or food-related content

Unqualified: Exploring video games, tech, or gadget recommendations, Keeping up with fashion, beauty, or lifestyle trends, Following
fitness, sports, or wellness influencers, Entertainment, such as memes, viral videos, or challenges

Custom Screening 2

How often do you use social media platforms to find cooking inspiration, recipes, or product recommendations?
Qualified: Daily, A few times a week

Unqualified: A few times a month, Rarely, Never

Custom Screening 3

Which of the following activities do you regularly engage in? (Select all that apply)

Qualified: Following food influencers or chefs on social media, Trying new recipes from online sources, Watching cooking-related videos or
tutorials, Purchasing food products or kitchen gadgets based on social media recommendations

Unqualified: None of the above




belt

Demographics
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for? (Select all that apply)

Custom Screening 2

How often do you use social media
platforms to find cooking inspiration,
recipes, or product recommendations?

Custom Screening 3
Which of the following activities do you
regularly engage in? (Select all that

apply)

OBJECTIVE

Explore how social media platforms, influencers, and food-related companies shape the cooking habits, recipe
preferences, and purchasing behaviors of 18 to 35-year-olds in the UK, and identify the key drivers of their influence.

BURNING QUESTION

Which social media platforms or influencers have the most impact on your decision to purchase certain food products
or kitchen gadgets?
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CHAT GUIDE

1. What's your go-to meal when you want something quick and tasty?

2. How often do you cook at home versus eating out or ordering in?

3. What type of cuisine do you cook most often?

4. Can you please rank the following factors in order of importance when deciding what to cook:
Choices: Taste, Health, Ease of Preparation, Cost, Visual Appeal

5. What motivates you most to try a new recipe?

Choices: Healthy Ingredients, Ease of Cooking, Social Media Buzz and Influencer Recommendations, Friends and Family
Recommendations, Curiosity

6. Where do you find inspiration for new recipes or meals?

7. Have you ever purchased a food product because of a social media post?
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CHAT GUIDE

8. Which social media platform do you use most for cooking inspiration?

Answers: Instagram, Pinterest, YouTube, TikTok, Other

9. Have you discovered any kitchen gadgets through social media? Which ones?

10.

11.

12.

13.

14.

15.

16.

17.

Can you name a food influencer you follow and trust for recommendations?

How likely are you to try a new recipe that's been trending online?

If a well-known influencer endorses a product, how does that affect your opinion of it?

Have you ever attended a virtual cooking class or watched a live cooking session online?

Do you participate in online cooking challenges or trends? Which ones?

Imagine if your favorite meal was an influencer. What product would it persuade you to buy?
On a scale of 1-10, how influential are social media trends in your food purchases?

Have you made any food or kitchenware purchases you regret due to social media influence?
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CHAT GUIDE

18. Can you please provide a photo of one food trend or gadget you think will be big this year - feel free to screenshot
from the internet ?

19. If your cooking style had a hashtag, what would it be? (e.g.#QuickAndHealthy, #GourmetOnABudget etc.)
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KEY INSIGHTS

Social Media as a Catalyst for Culinary Curiosity

Quotes:
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KEY INSIGHTS

Influencers and Trust in Recommendations

Quotes:
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KEY INSIGHTS

The Impact of Visual Content on Purchasing Decisions

Quotes:
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KEY INSIGHTS

The Role of Personalization and Convenience

Quotes:
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KEY INSIGHTS

Social Media Influence on Kitchen Gadget Purchases

Quotes:
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METRICS

Which social media platform do you use most for cooking inspiration?

TikTok
Instagram
Pinterest
YouTube

Other




METRICS

Can you please rank the following factors in order of importance when deciding what to cook:

belt

Demographics
United Kingdom, Age 18 to 35

Statement Average Distribution
Category Position
Food
Taste s [
Whot 4o you rine i I B
What do you primarily use social media Ease of Preparation 2.6 W 2nd Position
I | I g
Cost 3.2 M 3rd Position
How often do you use social media Visual Appeal 3.7 B 5th Position
platforms to find cooking inspiration, _
recipes, or product recommendations? Health 3.9

Custom Screening 3
Which of the following activities do you
regularly engage in? (Select all that

apply)
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METRICS

What motivates you most to try a new recipe?

Statement

Ease of Cooking

Curiosity

Healthy Ingredients

Friends and Family Recommendations

Social Media Buzz and Influencer Re...

Average
Position

2.2

2.4

3.3

3.5

3.6

Distribution

M 1st Position

W 2nd Position
M 3rd Position
M 4th Position

M 5th Position



beltchatd  TOPICS

What motivates you most to try a new recipe?

AUDIENCE

Demographics
United Kingdom, Age 18 to 35

Health Considerations

Influencer Influence

Category

Social Media Trends
Food

. Personal Preferences
Custom Screening

What do you primarily use social media Recipe Simplicity
for? (Select all that apply)

0 2 4 6 8 10
Custom Screening 2
How often do you use social media
platforms to find cooking inspiration,
recipes, or product recommendations? Where do you find inspiration for new recipes or meals?

Custom Screening 3
Which of the following activities do you

regularly engage in? (Select all that Magazines
. Online Platforms
Cookbooks

Family & Friends

Social Media
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AUDIENCE

The Trendy Experimenter

Description:
. A 31-year-old single female, full-time employed with no
Demographics Ehildrerlt | o I
: . . njoys Italian cuisine, particularly pasta and spaghetti
United ngdom' Age 18t0 35 bolognese, and prefers taste over health when it comes to food.
o Driven by curiosity and the influence of social media buzz, she
Category often tries new recipes and purchases food products seen on
Food platforms like Facebook and Instagram.

Custom Screening
What do you primarily use social media

for? (Select all that apply) The Family-Focused Foodie

. Description:
Custom Screening 2 . A 33-year-old part-time employed female from North West UK,
How often do you use social media with children.
pIatforms to find cooking inspiration, o Pref?rs coo!q'ng at home with a penchant f9r Italla.n a.md
. . Mexican cuisines, and values taste and social media influence
recipes, or product recommendations? over health.
o Regularly engages with food content on TikTok, looking for

budget-friendly and quick meal ideas, and has purchased
kitchen gadgets like food choppers and mini graters based on
social media recommendations.

Custom Screening 3

Which of the following activities do you
regularly engage in? (Select all that
apply)

The Health-Conscious Urbanite

Description:

o A 29-year-old full-time employed female living in London, single
with a diverse culinary background including Italian and
Guyanese dishes.

o Prioritizes health and curiosity when cooking, often exploring
new recipes that are both intriguing and nutritious.
. Finds inspiration on Pinterest and TikTok, and has made food

purchases like white chocolate digestive biscuits after seeing
them advertised on social media.

Insights:

. She is influenced by the visual appeal of food and celebrity
chefs like Nigella Lawson, indicating that aesthetics and
authority figures play a significant role in her cooking and
purchasing decisions.

. Despite not being health-conscious, she is open to trying new
food products, especially if they are unique or have a buzz
around them.

. She is an active social media user, relying on platforms for daily
inspiration and trusting influencers like newfoodsuk for product
recommendations.

Insights:

. She is highly influenced by social media trends and influencer
recommendations, indicating a strong trust in online food
communities.

. Her cooking habits are shaped by the need for budget-friendly
and family-friendly meals, suggesting that cost and ease of
preparation are key factors in her decision-making.

. The use of gadgets like air fryers and food choppers suggests a
preference for convenience and efficiency in the kitchen.

Insights:

. Her focus on health and trying new things suggests she is open
to experimenting with food while maintaining a balanced diet.

. She is not easily swayed by social media trends unless they align

with her personal interests, indicating a selective approach to
online influence.

. Her use of Pinterest for recipe discovery highlights a preference
for a wide variety of options and the ability to easily save and
categorize ideas.



REACH OUT TO US IF YOU HAVE
FURTHER QUESTIONS ABOUT THIS
REPORT

chat@boltinsight.com
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