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REPORT

From Likes to Loyalty: Ramadan’s Brand Royalty




AUDIENCE

Demographics
Malaysia, Age 18 to 45

Custom Screening
Semasa Ramadan, bagaimana anda biasanya menghayati tradisi dan amalannya?
Qualified: | actively participate in Ramadan traditions and adjust my routine accordingly.

Unqualified: | acknowledge the existence of Ramadan but do not actively participate in its traditions., Ramadan does not affect my daily
life.

Custom Screening 2

Pernyataan manakah yang paling tepat menggambarkan penggunaan media sosial anda semasa Ramadan?

Qualified: | interact on social media during Ramadan, whether for content, discussions, or brand interactions.

Unqualified: | use social media, but my activity decreases during Ramadan., | tend to take a break from social media during Ramadan.

Custom Screening 3

This survey includes video responses as video clips. These clips from your recorded videos may be shown as examples on our website,
social media accounts (LinkedIn and Twitter), and during marketing events. Do you agree to continue?

Qualified: Yes

Unqualified: No
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Demographics
Malaysia, Age 18 to 45

Custom Screening

Semasa Ramadan, bagaimana anda
biasanya menghayati tradisi dan
amalannya?

Custom Screening 2

Pernyataan manakah yang paling tepat
menggambarkan penggunaan media
sosial anda semasa Ramadan?

Custom Screening 3

This survey includes video responses as
video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

OBJECTIVE

To explore the dynamics of consumer-brand interactions on social media during Ramadan in Malaysia, focusing on the
impact of content types, digital advertising, and brand strategies on consumer preferences, purchasing decisions, and
expectations of corporate social responsibility and ethical marketing, with an emphasis on the influence of Ramadan-
specific campaigns and limited-edition product offerings.

BURNING QUESTION

What are the consumer expectations regarding corporate social responsibility and ethical marketing from brands
during Ramadan, and how do these expectations affect brand loyalty and engagement?
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Demographics
Malaysia, Age 18 to 45

Custom Screening

Semasa Ramadan, bagaimana anda
biasanya menghayati tradisi dan
amalannya?

Custom Screening 2

Pernyataan manakah yang paling tepat
menggambarkan penggunaan media
sosial anda semasa Ramadan?

Custom Screening 3

This survey includes video responses as
video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

CHAT GUIDE

1. Do your social media habits change during Ramadan?

2. Which social media platforms do you use most during Ramadan and why?

3. Is there a social media platform that you purposefully avoid during Ramadan? If so, why?

4. When you scroll through social media during Ramadan, what kind of content naturally grabs your attention?

5. Do you expect brands to adjust their messaging during Ramadan? If yes, how?

6. Have you noticed any brands that stand out on social media during Ramadan? What do they do differently?

7. Can you think of a recent Ramadan campaign that made you interact with a brand? What made it memorable?

8. Have you ever unfollowed or muted a brand during Ramadan because their content didn’t resonate with you?

9. How often do you click on sponsored social media ads during Ramadan? What makes an ad effective vs. annoying?

10. Do you tend to buy from the same brands during Ramadan or do you explore new ones? Why?
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Demographics
Malaysia, Age 18 to 45

Custom Screening

Semasa Ramadan, bagaimana anda
biasanya menghayati tradisi dan
amalannya?

Custom Screening 2

Pernyataan manakah yang paling tepat
menggambarkan penggunaan media
sosial anda semasa Ramadan?

Custom Screening 3

This survey includes video responses as
video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

CHAT GUIDE

11. If a brand supports local Ramadan charities, does it influence your loyalty?

12. What’s one Ramadan-related purchase you always make, no matter what?

13. Could you please share a picture or screenshot of that must-have Ramadan purchase if possible ?

14. Do limited-time offers or Ramadan-exclusive discounts increase your likelihood of purchasing? If so, how?

15. How would you complete this sentence: 'During Ramadan, | wish brands would...'?
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AUDIENCE

Demographics
Malaysia, Age 18 to 45

Custom Screening

Semasa Ramadan, bagaimana anda
biasanya menghayati tradisi dan
amalannya?

Custom Screening 2
Pernyataan manakah yang paling tepat
menggambarkan penggunaan media

sosial anda semasa Ramadan?

Custom Screening 3

This survey includes video responses as
video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

Al SUMMARY
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Social Media Habits During Ramadan

AUDIENCE

Demographics
Malaysia, Age 18 to 45

Custom Screening

Semasa Ramadan, bagaimana anda
biasanya menghayati tradisi dan
amalannya?

Custom Screening 2 Quotes:
Pernyataan manakah yang paling tepat
menggambarkan penggunaan media

sosial anda semasa Ramadan?

Custom Screening 3

This survey includes video responses as
video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?
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Content Engagement and Preferences

AUDIENCE

Demographics
Malaysia, Age 18 to 45

Custom Screening

Semasa Ramadan, bagaimana anda
biasanya menghayati tradisi dan
amalannya?

Custom Screening 2
Pernyataan manakah yang paling tepat Quotes:
menggambarkan penggunaan media

sosial anda semasa Ramadan?

Custom Screening 3

This survey includes video responses as
video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?
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Brand Messaging and Marketing Strategies

AUDIENCE

Demographics
Malaysia, Age 18 to 45

Custom Screening

Semasa Ramadan, bagaimana anda
biasanya menghayati tradisi dan
amalannya?

Custom Screening 2
Pernyataan manakah yang paling tepat Quotes:
menggambarkan penggunaan media

sosial anda semasa Ramadan?

Custom Screening 3

This survey includes video responses as
video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?
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Shopping Behavior During Ramadan

AUDIENCE

Demographics
Malaysia, Age 18 to 45

Custom Screening

Semasa Ramadan, bagaimana anda
biasanya menghayati tradisi dan
amalannya?

Custom Screening 2
Pernyataan manakah yang paling tepat Quotes:
menggambarkan penggunaan media

sosial anda semasa Ramadan?

Custom Screening 3

This survey includes video responses as
video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?
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Ramadan Shopping Essentials

AUDIENCE

Demographics
Malaysia, Age 18 to 45

Custom Screening
Semasa Ramadan, bagaimana anda
biasanya menghayati tradisi dan

uotes:
amalannya? Q

Custom Screening 2
Pernyataan manakah yang paling tepat
menggambarkan penggunaan media

sosial anda semasa Ramadan?

Custom Screening 3

This survey includes video responses as
video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?
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Expectations from Brands

AUDIENCE

Demographics
Malaysia, Age 18 to 45

Custom Screening
Semasa Ramadan, bagaimana anda
biasanya menghayati tradisi dan

amalannya?
Quotes:

Custom Screening 2
Pernyataan manakah yang paling tepat
menggambarkan penggunaan media

sosial anda semasa Ramadan?

Custom Screening 3

This survey includes video responses as
video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?
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Which social media platforms do you use most during Ramadan and why?

AUDIENCE

Demographics
Malaysia, Age 18 to 45

Religious Engagement

Cooking Recipes

Custom Screening

Semasa Ramadan, bagaimana anda
biasanya menghayati tradisi dan
amalannya?

Ramadan Content

Video Platforms

Social Media Usage

Custom Screening 2

Pernyataan manakah yang paling tepat 0 5 10 15 20

menggambarkan penggunaan media

sosial anda semasa Ramadan?

Custom Screening 3 Is there a social media platform that you purposefully avoid during Ramadan? If so, why?

This survey includes video responses as
video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

Privacy Concerns
Ethnic Sensitivities
Content Criticism

Engagement Levels

Social Media Avoidance
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When you scroll through social media during Ramadan, what kind of content naturally grabs your attention?

AUDIENCE

Demographics
Malaysia, Age 18 to 45

Religious Lectures

Ramadan Content

Custom Screening

Semasa Ramadan, bagaimana anda
biasanya menghayati tradisi dan
amalannya?

Food Recipes
Comedy Advice

Video Consumption

Custom Screening 2
Pernyataan manakah yang paling tepat 0 2 4 6 8 10 12
menggambarkan penggunaan media

sosial anda semasa Ramadan?

Custom Screening 3 Can you think of a recent Ramadan campaign that made you interact with a brand? What made it memorable?

This survey includes video responses as
video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

Personal Experiences
Charitable Activities
Product Promotion
Brand Interaction

Ramadan Campaigns
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If a brand supports local Ramadan charities, does it influence your loyalty?

AUDIENCE

Demographics
Malaysia, Age 18 to 45

Product Quality

Community Support

Custom Screening

Semasa Ramadan, bagaimana anda
biasanya menghayati tradisi dan
amalannya?

Ramadan Practices

Brand Loyalty

Charity Influence

Custom Screening 2

Pernyataan manakah yang paling tepat 0 5 10 15 20

menggambarkan penggunaan media

sosial anda semasa Ramadan?

Custom Screening 3 What'’s one Ramadan-related purchase you always make, no matter what?

This survey includes video responses as
video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

Bazaar Visits
Charitable Giving

Festive Clothing

Traditional Sweets

Ramadan Foods
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PERSONAS
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Demographics
Malaysia, Age 18 to 45

Custom Screening

Semasa Ramadan, bagaimana anda
biasanya menghayati tradisi dan
amalannya?

Custom Screening 2

Pernyataan manakah yang paling tepat
menggambarkan penggunaan media
sosial anda semasa Ramadan?

Custom Screening 3

This survey includes video responses as
video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

Description:

. Aged between 30-42, married with children, and fully
employed.

o Actively participates in Ramadan traditions and adjusts routine
accordingly.

o Prefers social media platforms like TikTok for engaging with

religious content, cooking videos, and family-oriented activities.

Description:

o Aged between 30-37, married, and actively looking for cooking
inspiration on social media.

o Uses platforms like TikTok and Instagram to discover new
recipes and cooking tips for sahur and iftar.

o Interacts with brands that provide useful Ramadan content,

such as cooking demonstrations and recipe ideas.

Description:

o Aged between 28-34, employed, with a focus on ethical
consumption and social responsibility.

. Engages with brands on social media that support local charities
and provide Ramadan-specific discounts.

o Prefers to explore new brands during Ramadan, looking for
better quality and prices, and is influenced by charitable brand
actions.

Insights:

3 Values the spiritual aspect of Ramadan and seeks content that
enhances religious practices.

3 Looks for Ramadan-specific deals and discounts, especially on
traditional clothing and festive foods.

. Engages with brands that offer a sense of community and
support local charities, which influences loyalty and purchasing
decisions.

Insights:

. Social media habits are driven by the search for culinary

inspiration during Ramadan, indicating a high engagement with
food-related content.

. Prefers brands that offer practical value and align with the
festive spirit of Ramadan through their promotions and
content.

. Likely to be influenced by user-generated content and

influencer marketing that focuses on family meals and festive
preparations.

Insights:

. Brand loyalty is enhanced by corporate social responsibility,
especially during Ramadan, when charitable acts are highly
valued.

. Responsive to digital advertising that showcases ethical
practices, such as donations or support for local communities.

. Likely to be a trendsetter among peers, advocating for brands
that align with their values of giving back to society during the
holy month.
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REACH OUT TO US IF YOU HAVE
FURTHER QUESTIONS ABOUT THIS
REPORT

chat@boltinsight.com
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www.boltchatai.com
linkedin.com/company/boltinsight
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