08/08/2024

REPORT

Matcha Magic: Stirring the Green Revolution




AUDIENCE

Demographics
United Kingdom, Age 16 to 99

Category

Beverage

Custom Screening

Do you drink Matcha drinks? (Matcha Lattes, Matcha Tea, etc)
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OBJECTIVE

To delve into the factors contributing to matcha's surge in popularity across the UK, analysing its evolution from an
exotic specialty to a widely embraced beverage option. This includes understanding consumer motivations for choosing
matcha over other drinks, the influence of cultural trends and celebrity endorsements, the variety of consumption
methods, and the perceived health benefits. We aim to compare these insights with traditional coffee drinking habits,
identifying the pivotal moments and drivers that have led individuals to integrate matcha into their daily routines.

BURNING QUESTION

What has fuelled the rapid rise of matcha in the UK and how are consumers embracing it?
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. How often do you consume matcha drinks?

. Which matcha products have you tried?

. What first drew you to try matcha?

. Can you describe your first experience with matcha?

. Where do you usually buy your matcha drinks?

. Do you prepare matcha drinks at home?

. What milk do you use with your matcha drinks?

. Do you add anything to your matcha drinks? (vanilla syrup, cinnamon, etc)

Do you have a preferred matcha brand?

. What does your ideal matcha drink taste like?

. Do you know what 'Ceremonial Grade' matcha is?

. How does matcha make you feel compared to coffee?

. Are you aware of any health benefits of matcha?

. What role does matcha play in your daily routine?

. Have you noticed matcha's popularity increase? How so?

. Have you seen matcha on social media? Does it influence your matcha choices?
. Have you recommended matcha to others? Why or why not?

. What could increase your consumption of matcha?

. What are your final thoughts on the future of matcha in the UK?
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KEY INSIGHTS

Health Consciousness and Perceived Benefits

Quotes:
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KEY INSIGHTS

Cultural and Social Media Influence

Quotes:
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KEY INSIGHTS

Preparation and Customization

Quotes:



bekhaD

AUDIENCE

Demographics
United Kingdom, Age 16 to 99

Category
Beverage

Custom Screening
Do you drink Matcha drinks? (Matcha
Lattes, Matcha Tea, etc)

KEY INSIGHTS

Accessibility and Convenience

Quotes:
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KEY INSIGHTS

Health Benefits of Matcha

Quotes:
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KEY INSIGHTS

Matcha Compared to Coffee

Quotes:
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TOPICS

Can you describe your first experience with matcha?

Health Impression
Matcha Expectations
Beverage Preferences
Sensory Experience

Taste Perceptions

12



belthatED PERSONAS

AUDIENCE

The Health-Conscious Trendsetter

Description:
. Typically a female in her late 20s to early 40s, full-time
Demographics employed withfchildren. .
. . o Enjoys matcha for its health benefits and the special treat it

United ngdom' Age 16 to 99 represents, often influenced by social media and celebrity

endorsements.
Category o Prepares matcha at home for convenience and personalization,
Beverage using plant-based milk and occasionally adding sweeteners or

flavors.

Custom Screening
Do you drink Matcha drinks? (Matcha

Lattes, Matcha Tea, etc) The Casual Matcha Appreciator

Description:

o Middle-aged, full-time employed, with a preference for
convenience and simplicity in their matcha consumption.

o Chooses matcha occasionally, favoring the experience of a

coffee shop over home preparation, and sticks to simple,
unflavored matcha lattes.

o Values matcha for its soothing properties and as a healthier
alternative to coffee, but is not deeply invested in the matcha
culture or variety.

The Matcha Enthusiast

Description:

o A younger demographic, possibly a student or young
professional, who is very engaged with matcha culture and
trends.

o Enjoys experimenting with different matcha flavors and
preparation methods, often influenced by online trends and
influencers.

o Seeks out high-quality matcha products and is willing to invest

time and money into the matcha experience.

Insights:

3 This persona is drawn to matcha due to its superfood status and
the energy boost it provides without the caffeine crash
associated with coffee.

. The ritual of preparing matcha at home is seen as a self-care
activity, and the ability to customize the drink is highly valued.
3 Social media plays a significant role in influencing this persona's

matcha choices, with a preference for brands that offer
recyclable packaging and natural ingredients.

Insights:

. This persona is not particularly adventurous with matcha flavors
or brands, sticking to what they know and like.

. The cost and convenience are significant factors in their matcha

consumption habits, with a tendency to integrate matcha into
their routine as a form of relaxation.

. They are aware of matcha's health benefits but are not
motivated to explore them deeply, suggesting a more casual
relationship with the beverage.

Insights:

. This persona is highly influenced by social media and is always
on the lookout for new matcha products and recipes to try.

. They have a strong preference for matcha's unique taste and

health benefits, often choosing it over traditional coffee for a
more natural energy boost.

. The social aspect of matcha, including sharing experiences with
friends and family, is important to this persona, indicating a
community-oriented approach to consumption.
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SAVED SEARCHES

What specific brands were mentioned?
The specific brands mentioned by the respondents are:

- Rheal

- Bluebird (from a specialist tea shop in Brighton)
- Twinings

- Moya

- Matcha Fuel

- Chimp Matcha

- Whittard



REACH OUT TO US IF YOU HAVE
FURTHER QUESTIONS ABOUT THIS
REPORT

chat@boltinsight.com
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www.boltchatai.com
linkedin.com/company/boltinsight
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