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REPORT

The Green Connection: Does Sustainability Drive Loyalty?




AUDIENCE

Demographics
United Kingdom, Age 18 to 40

Custom Screening

When considering which brands or products to buy, which factor influences your choice?

Qualified: Sustainability and environmental impact of the brand

Unqualified: Price and affordability, Quality and reliability of the product, Convenience and availability
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OBJECTIVE

To delve into the impact of corporate sustainability efforts on brand loyalty and purchasing behaviour among
consumers aged 18 to 40 in the United Kingdom, assessing the weight of sustainable packaging, transparency in
operations, and carbon footprint reduction on consumer preferences and willingness to pay a premium for products

within the FMCG sectors.

BURNING QUESTION

What is the impact of a company's carbon footprint reduction efforts on the brand loyalty of consumers aged 18 to 40
in the UK?
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CHAT GUIDE

1. How often do you purchase general products?

2. What factors influence your purchases the most?

Probe on why

. How important is sustainable packaging to you when buying a product?

. Do you research a brand's sustainability efforts before purchasing?

. How does a company's transparency in operations affect your loyalty?

. Would you switch to a brand with a lower carbon footprint?

. Have you ever paid more for a product because it was eco-friendly?

. What's your perception of brands that actively reduce their carbon footprint?

. If a brand reduces its carbon footprint, how does it influence your view of their products?

10. Are you familiar with any carbon footprint certifications on products?

Probe on what certifications

11. How likely are you to recommend a sustainable brand to others?

12. Imagine if Earth was a customer, would it prefer brands with lower carbon footprints?

13. If a brand was a friend, how would you react to its efforts in reducing carbon emissions?

14. On a scale of 1-10, how much do carbon footprint reduction efforts affect your loyalty to a brand?
15. Would you continue to support a brand if it stopped its sustainability practices?

16. Do you think future generations will value carbon footprint reduction more in their purchasing decisions?
17. What's one thing you wish all brands would do to reduce their carbon footprint?
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KEY INSIGHTS

Sustainability as a Key Purchase Driver

Quotes:
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KEY INSIGHTS

Brand Loyalty Tied to Corporate Responsibility

Quotes:
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KEY INSIGHTS

Educational Gap in Carbon Footprint Awareness

Quotes:
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KEY INSIGHTS

Future Generational Impact and Recommendations

Quotes:
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What factors influence your purchases the most?
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Brand Value
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Affordability
Product Quality

Sustainability
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Do you research a brand's sustainability efforts before purchasing?

Product Types

Material Sourcing
Brand Engagement
Sustainability Research

Packaging Considerations
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If a brand was a friend, how would you react to its efforts in reducing carbon emissions?

AUDIENCE

Demographics Sustainable Practices H

United Kingdom, Age 18 to 40 .
Brand Loyalty [
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your choice?

Emotional Response
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Environmental Efforts m
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What's one thing you wish all brands would do to reduce their carbon footprint?

Material Sustainability
Emission Reduction

Corporate Honesty

Recycling Initiatives

Sustainable Packaging
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The Eco-Conscious Family Man

Description:

A 35-year-old married male with children, fully employed, who
places a high value on sustainability and the environmental
impact of brands.

He actively researches a brand's sustainability efforts, including
materials used in production, and prefers products with
sustainable packaging.

His loyalty is influenced by a company's support for charities
and how they treat their workforce, and he is willing to pay
more for eco-friendly products.

The Mindful Quality Seeker

Description:

A 39-year-old married female, fully employed, who prioritizes
quality, reliability, and sustainability when making purchases.
She is very likely to switch to a brand with a lower carbon
footprint and has paid more for eco-friendly products like
reusable coffee cups and bamboo straws.

She is familiar with carbon footprint certifications and actively
recommends sustainable brands to others.

The Practical Environmentalist

Description:

A 40-year-old married male, fully employed, who frequently
purchases general products like tea and coffee, with a focus on
quality and taste.

He considers sustainable packaging very important and
researches a brand's material sourcing for sustainability.

He is familiar with the Carbon Trust certification and values
brands that make efforts to reduce carbon emissions, rating the
importance of these efforts a perfect 10.

Insights:

. This consumer segment is highly engaged with the sustainability
practices of brands and is likely to remain loyal to companies
that align with their values.

. They are not only concerned with the environmental impact but
also with the social responsibility of the brands they support.
. They are potential advocates for brands, likely to recommend

sustainable brands to others, and are interested in learning
more about carbon footprint certifications.

Insights:

. Consumers in this group are willing to invest in products that
are both high-quality and environmentally responsible.

. They are knowledgeable about sustainability certifications and
use this information to guide their purchasing decisions.

. Their brand loyalty is significantly influenced by a company's

transparency and efforts to reduce carbon emissions.

Insights:

. This consumer segment is highly concerned with the long-term
sustainability of the products they purchase and the brands'
commitment to their customers.

. They are likely to recommend sustainable brands and view
brands that reduce their carbon footprint more positively.
. They are conscious of the collective responsibility to save the

climate and are influenced by brands that demonstrate a
commitment to environmental motivations.
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REACH OUT TO US IF YOU HAVE
FURTHER QUESTIONS ABOUT THIS
REPORT

chat@boltinsight.com
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linkedin.com/company/boltinsight
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