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The Merry Index: A Peek Behind the Christmas Curtain
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Demographics
United Kingdom, Age 18 to 55

Custom Screening

Which of the following best describes how you typically approach Christmas?

Qualified: Christmas is a big deal for me, | really get into it

Unqualified: | enjoy Christmas but I’'m not that fussed, It’s not something | really celebrate, Prefer not to say
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OBJECTIVE

To understand how people experience Christmas across both emotional and commercial dimensions, exploring the
feelings, expectations and cultural meanings of the season alongside the behaviours, priorities and decision-making
that drive festive spending. The aim is to uncover the interplay between emotional needs and commercial choices to
inform more resonant seasonal strategies.

BURNING QUESTION

How do cultural meanings of Christmas (tradition, togetherness, generosity) influence UK consumers’ choice of
shopping channel (local shops, supermarkets, online) and purchase timing (early vs last-minute)?
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CHAT GUIDE

1. How would you describe what Christmas usually looks like for you?
2. What is the first feeling that comes to mind when you think about Christmas?

3. Thinking about your surroundings, how does the atmosphere in your home or community change as Christmas
approaches?

4. Which, if any, Christmas traditions are most important to you and your family? Why?
5. Thinking about Christmas overall, please rank the following emotional priorities from most to least important to you.

Answers: Feeling connected with family or loved ones, Creating meaningful memories, Relaxing and taking a break,
Keeping traditions alive, Feeling festive or in the Christmas spirit

6. Looking back, can you share a positive or memorable Christmas experience that stands out for you? What made it
special?

7. How do you usually prepare for Christmas? What are the key steps or moments for you in the weeks leading up to it?
8. Thinking about buying gifts, food and decorations...how do you decide where to shop?

9. Where do you tend to spend the most time or money at Christmas?
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CHAT GUIDE

10. What makes certain brands feel ‘right’ for Christmas?

11. Are there styles of Christmas advertising that feel tired or out of touch?

12. How do the people you celebrate with influence what you buy or how you prepare for Christmas?
13. Which of these do you find most stressful when preparing for Christmas?

Choices: Finding the right gifts, Managing the budget, Preparing food and meals, Arranging travel or visits, Fitting
everything in

14. If you could change one thing about the way people shop or celebrate during Christmas, what would it be and why?
15. When you think about your ideal Christmas, what would you want to feel, do and experience?

16. How have your expectations of Christmas changed as you’ve grown older?
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Al SUMMARY
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KEY INSIGHTS

Emotional Fulfilment Trumps Materialism: The Core Value of Connection and Tradition

Quotes:
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KEY INSIGHTS

Strategic and Value-Driven Shopping Dominates, with Online Channels Bridging Gaps

Quotes:
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KEY INSIGHTS

Bifurcated Perceptions of Brands and Advertising: Authenticity Over Spectacle

Quotes:
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KEY INSIGHTS

The Quest for a Calmer, More Mindful Festive Experience Amidst Commercial Chaos

Quotes:
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METRICS

Thinking about Christmas overall, please rank the following emotional priorities from most to least important to you.

Feeling connected with family or lo...
Feeling festive or in the Christmas...
Keeping traditions alive

Creating meaningful memories

Relaxing and taking a break
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METRICS

Which of these do you find most stressful when preparing for Christmas?

Statement

Managing the budget
Finding the right gifts
Fitting everything in
Preparing food and meals

Arranging travel or visits

Average
Position

2.2

2.2

2.8

3.8

4.0

Distribution

M 1st Position

W 2nd Position
M 3rd Position
M 4th Position

M 5th Position
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How would you describe what Christmas usually looks like for you?
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United Kingdom, Age 18 to 55

Festive food

Gifts

Custom Screening
Which of the following best describes
how you typically approach Christmas?

Decorations
Family gatherings

Christmas traditions
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What is the first feeling that comes to mind when you think about Christmas?

Excitement
Preparation
Nostalgia

Christmas feelings

Family
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Thinking about your surroundings, how does the atmosphere in your home or community change as Christmas

AUDIENCE approaches?
Demographics Decorations
United Kingdom, Age 18 to 55 .

nited fingdom, Age © Traditions
Custom Screening Stress
Which of the following best describes
how you typically approach Christmas? Community

Festivity
0 2 4 6 8 10 12

Which, if any, Christmas traditions are most important to you and your family? Why?

Games
Entertainment

Gifts

Food

Family
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Thinking about Christmas overall, please rank the following emotional priorities from most to least important to you.

AUDIENCE

Demographics Tradition importance h
United Kingdom, Age 18 to 55

Custom Screening
Which of the following best describes
how you typically approach Christmas?

Festive spirit

Looking back, can you share a positive or memorable Christmas experience that stands out for you? What made it
special?
Traditions
Celebrations
Nostalgia
Family

Gifts
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How do you usually prepare for Christmas? What are the key steps or moments for you in the weeks leading up to it?
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Demographics
United Kingdom, Age 18 to 55

Event planning

Gift wrapping
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Tree decorating

Food preparation

Christmas shopping
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Thinking about buying gifts, food and decorations...how do you decide where to shop?

Shopping preferences
Online shopping
Store variety

Gift selection

Price quality
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Where do you tend to spend the most time or money at Christmas?

Demographics Food
United Kingdom, Age 18 to 55
nited Kingdom, Age 0 Home
Custom Screening Gifts
Which of the following best describes
. ; 2 .
how you typically approach Christmas? Decorations
Shopping
0 2 4 6 8

What makes certain brands feel ‘right’ for Christmas?

Advertising impact
Product quality
Brand loyalty
Shopping behavior

Christmas promotions
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Are there styles of Christmas advertising that feel tired or out of touch?
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Advertising critique

Festive mood

Christmas spirit

How do the people you celebrate with influence what you buy or how you prepare for Christmas?

Food choices H

Gift giving I
[

Family influence

Preparation m
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Which of these do you find most stressful when preparing for Christmas?

Demographics Travel
United Kingdom, Age 18 to 55 Stress
Custom Screening Famil
Which of the following best describes y
how you typically approach Christmas? Giftgiving
Budgeting
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If you could change one thing about the way people shop or celebrate during Christmas, what would it be and why?

Shoppingexperience
Commercialization
Respectfulness

Familyfocus

Giftgiving
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When you think about your ideal Christmas, what would you want to feel, do and experience?

AUDIENCE

Demographics
United Kingdom, Age 18 to 55

Holiday traditions

Emotional joy

Custom Screening
Which of the following best describes
how you typically approach Christmas?

Relaxation

Festive food

Family time

How have your expectations of Christmas changed as you’ve grown older?

Preparation
Reflection

Magic

Gifts

Family
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Description:

e This persona, typically a young adult (18-26) or a parent (40s), deeply values family and
emotional connections during Christmas. For them, Christmas is less about material gain
and more about shared experiences, warmth, and nostalgia.

e They actively engage in traditions like baking, family dinners, and playing games, viewing
these as opportunities for genuine interaction and strengthening familial bonds. Childhood
memories, especially those involving family togetherness, are highly cherished and often
inform their current approach to the holiday.

e  While practical in their preparations (buying gifts early to avoid stress, seeking quality over
guantity), their underlying motivation for shopping is to find thoughtful, meaningful items
that enhance the celebratory experience rather than just accumulating possessions. They
are critical of overly commercialized advertising and social media pressures that shift focus
away from true connection.

Insights:

e  The primary driver for this persona's Christmas engagement is the desire for authentic
family connection and the emotional warmth it brings. Brands should focus on facilitating
shared experiences and emotional resonance rather than purely product-centric
messaging.

e  Advertising that portrays genuine, inclusive family moments and highlights the value of
togetherness will resonate more strongly than 'perfect' or overly aspirational depictions.
Messaging should emphasize emotional benefits and memorable moments.

e  While they appreciate quality gifts, the thought and meaning behind them are paramount.
Retailers can cater to this by offering personalized options, experiences, or focusing on
durable, lasting products that contribute to shared family time, rather than promoting
excessive or trendy consumerism. >

Demographics
United Kingdom, Age 18 to 55

Custom Screening
Which of the following best describes
how you typically approach Christmas?
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Description:

e This persona, often a younger adult (21-37) or a parent (30s-40s), is enthusiastic about
orchestrating and immersing themselves in the full festive atmosphere of Christmas. They
actively create the holiday spirit through decorations, traditions, and seeking out festive
events.

e They enjoy the entire preparation process, from picking out a real Christmas tree to putting
up decorations and listening to Christmas music. Traditions are crucial for 'keeping the
magic alive,' especially when creating a memorable experience for children or reliving their
own cherished childhood memories.

e Shopping decisions are influenced by convenience, variety, and the ability to find items
that contribute to the festive mood, often utilizing large stores or online platforms for their
wide selection. They generally appreciate Christmas advertising for its ability to enhance
the festive spirit.

Insights:

e This persona values the sensory and experiential aspects of Christmas (sights, sounds,
smells, events) as key to feeling 'festive.' Brands can engage them by offering a wide range
of festive products, décor, and highlighting unique holiday experiences.

e  Convenience and variety in shopping are highly valued due to their extensive planning and
desire to create a comprehensive festive environment. Multi-channel retailers offering
seamless access to diverse Christmas-themed goods will appeal to them.

e Creative and visually appealing Christmas advertising that showcases the joyous spectacle
and traditional elements of the season will resonate, as it directly contributes to their
sense of excitement and immersion in the holiday spirit.

Demographics
United Kingdom, Age 18 to 55

Custom Screening
Which of the following best describes
how you typically approach Christmas?
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Description:

e  This persona, typically a middle-aged adult (21-48), navigates Christmas with a highly
pragmatic and budget-conscious approach. They prioritize efficiency, value, and ethical
considerations, often facing logistical challenges like complex family dynamics or financial
pressures.

e They are strategic shoppers, starting early, seeking deals, comparing prices, and valuing
good reviews and quality. While they appreciate thoughtful gifts, they actively discourage
excess, clutter, and unnecessary spending, often reusing decorations or opting for practical
presents.

e  Stress points for this persona include managing budgets, coordinating complex travel
arrangements, and avoiding over-catering. They express disdain for aggressive
commercialization and unrealistic advertising, advocating for a more relaxed, respectful,
and less wasteful Christmas experience.

Insights:

e Financial prudence and efficiency are paramount for this persona. Brands should focus on
transparent pricing, value for money, deals, and clearly communicate the quality and utility
of their products, avoiding flashy or overly aspirational marketing.

e Their aversion to over-commercialization and wasteful consumption presents an
opportunity for brands to offer sustainable, ethically sourced, or practical gifts and services
that align with a mindful approach to Christmas.

e Addressing their specific stressors, such as offering solutions for budget management (e.g.,
flexible payment options, clear price comparisons) or convenient services that simplify
complex logistics (e.g., easy return policies for gifts, delivery reliability), would be highly
valued.

Demographics
United Kingdom, Age 18 to 55

Custom Screening
Which of the following best describes
how you typically approach Christmas?
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REACH OUT TO US IF YOU HAVE
FURTHER QUESTIONS ABOUT THIS
REPORT

chat@boltinsight.com
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www.boltinsight.com
linkedin.com/company/boltinsight
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