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META ANALYSIS

Trick or Treat: The Haunting Habits of Halloween Shoppers
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Halloween UK
United Kingdom, size: 10

Halloween US
United States, size: 10

Can you tell me the key similarities and
differences between the UK and US
consumers during Halloween?
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INSIGHTS

Halloween Celebrations: UK vs. US

Quotes:
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INSIGHTS

Halloween Shopping Motivations: Tradition vs. Nostalgia

Quotes:
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INSIGHTS

Brand Influence and Preferences

Quotes:



COMPARISONS

belt

o Halloween UK UK consumers emphasize the community aspect and family
Can you tell me the key similarities and . i I
. traditions during Halloween, often mentioning house
differences between the UK and US .
. decorations as a shared effort.
consumers during Halloween?
Halloween US US consumers focus more on the nostalgic and exciting aspects

of Halloween, often reminiscing about childhood memories
and enjoying the thrill of the holiday.
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COMPARISONS

Halloween UK

Halloween US

UK participants are primarily driven by tradition and passing
down Halloween customes, finding joy in continuing these
practices with their children.

Nostalgia plays a significant role in motivating US consumers,
who associate Halloween with positive childhood memories
and seek to recreate those experiences.
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COMPARISONS

Halloween UK

Halloween US

UK consumers are more pragmatic in their Halloween
purchases, focusing on affordability and practicality over brand
names, often opting for reusable or versatile items.

US consumers place greater importance on brand reputation,
particularly for candy, often showing a preference for
established brands like Reese's.



REACH OUT TO US IF YOU HAVE
FURTHER QUESTIONS ABOUT THIS
REPORT

chat@boltinsight.com
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