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Vinyl Revival: The Return of Record Culture




AUDIENCE

Demographics
United Kingdom, Age 16 to 30

Category
Shopping and Retail

Custom Screening

Do you collect or own any of the below?

Qualified: Vinyl Records

Unqualified: Compact Discs (CDs), Vintage Music Posters, Comic Books

Custom Screening 2

This survey includes video responses as short video clips. These clips from your recorded videos may be shown as examples on our website,
social media accounts (LinkedIn and Twitter), and during marketing events. Do you agree to continue?

Qualified: Yes

Unqualified: No,
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Demographics
United Kingdom, Age 16 to 30

Category
Shopping and Retail

Custom Screening
Do you collect or own any of the below?

Custom Screening 2

This survey includes video responses as
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

OBJECTIVE

To delve into the motivations and decision-making processes of UK individuals aged 16 to 30 who collect vinyl records,
assessing the impact of sound quality, aesthetic appeal and cultural identity on their preference for vinyl over digital
formats, while also exploring their acquisition channels, community engagement and the influence of exclusivity on
their collecting behaviours.

BURNING QUESTION

What motivates people to buy and collect vinyl records in an era dominated by digital music?



belt @ CHAT GUIDE

1. How does music fit into your lifestyle?
2. How often do you purchase vinyls?
Probe on why

: : -
Demographics 3. What was the first vinyl record you ever purchased and why-

United Kingdom, Age 16 to 30 4. What role does album artwork play in your choice to buy vinyl?
Probe on favourite album artwork
Category 5. Do you have a preferred artist/band to collect?
Shopping and Retail 6. Does vinyl's sound and aesthetic influence your purchasing decisions?

7. Does the retro feel of vinyl push you to purchase?

8. How important is the cultural aspect of vinyl collecting to you?
9. Where do you usually buy your vinyl records?

Custom Screening 2 10. What is the most you have paid for a vinyl record?

This survey includes video responses as 11. Do you prefer new releases or hunting for vintage records?
short Video. clips. These clips from your 12. Do exclusive or limited edition releases tempt you more?
recorded videos may be shown as i ]

examples on our website, social media 13. What pushed you to start collecting vinyl?

accounts (LinkedIn and Twitter), and 14. What's your most prized vinyl record and the story behind it?

during marketing events. Do you agree 15. How many records do you have in your collection? (to the nearest 5 or 10)

to continue? 16. Have you ever attended a vinyl record fair or similar event?

17. Do you actively participate in Record Store Day?

Probe on why

18. How do you connect with other vinyl enthusiasts?

19. Imagine a world where vinyl is the only music format; how does that affect music consumption?

Custom Screening
Do you collect or own any of the below?
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Demographics
United Kingdom, Age 16 to 30

Category
Shopping and Retail

Custom Screening
Do you collect or own any of the below?

Custom Screening 2

This survey includes video responses as
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

CHAT GUIDE

20. What do you think the future holds for vinyl collecting?
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AUDIENCE

Demographics
United Kingdom, Age 16 to 30

Category
Shopping and Retail

Custom Screening
Do you collect or own any of the below?

Custom Screening 2

This survey includes video responses as
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

Al SUMMARY
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AUDIENCE

Demographics
United Kingdom, Age 16 to 30

Category
Shopping and Retail

Custom Screening
Do you collect or own any of the below?

Custom Screening 2

This survey includes video responses as
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

KEY INSIGHTS

Album Artwork as a Key Driver for Vinyl Purchases

Quotes:
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AUDIENCE

Demographics
United Kingdom, Age 16 to 30

Category
Shopping and Retail

Custom Screening
Do you collect or own any of the below?

Custom Screening 2

This survey includes video responses as
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

KEY INSIGHTS

Sound Quality and Aesthetic Appeal

Quotes:
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AUDIENCE

Demographics
United Kingdom, Age 16 to 30

Category
Shopping and Retail

Custom Screening
Do you collect or own any of the below?

Custom Screening 2

This survey includes video responses as
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

KEY INSIGHTS

Cultural Significance in Vinyl Collecting

Quotes:



bekhaD

AUDIENCE

Demographics
United Kingdom, Age 16 to 30

Category
Shopping and Retail

Custom Screening
Do you collect or own any of the below?

Custom Screening 2

This survey includes video responses as
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

KEY INSIGHTS

Cultural Identity and Community Engagement

Quotes:
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AUDIENCE

Demographics
United Kingdom, Age 16 to 30

Category
Shopping and Retail

Custom Screening
Do you collect or own any of the below?

Custom Screening 2

This survey includes video responses as
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

KEY INSIGHTS

Exclusivity and Collectibility

Quotes:
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AUDIENCE

Demographics
United Kingdom, Age 16 to 30

Category
Shopping and Retail

Custom Screening
Do you collect or own any of the below?

Custom Screening 2

This survey includes video responses as
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

KEY INSIGHTS

Preferred Venues for Vinyl Record Purchases

Quotes:
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What role does album artwork play in your choice to buy vinyl?

AUDIENCE

Demographics
United Kingdom, Age 16 to 30

Artist Preferences

Music Significance

Category

Shopping and Retail Album Completeness

Vinyl Aesthetics

Custom Screening
Do you collect or own any of the below? Artwork Importance

Custom Screening 2 0 5 10 15 20
This survey includes video responses as

short video clips. These clips from your

recorded videos may be shown as

examples on our website, social media

accounts (LinkedIn and Twitter), and

during marketing events. Do you agree

to continue?
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AUDIENCE

Demographics
United Kingdom, Age 16 to 30

Category
Shopping and Retail

Custom Screening
Do you collect or own any of the below?

Custom Screening 2

This survey includes video responses as
short video clips. These clips from your
recorded videos may be shown as
examples on our website, social media
accounts (LinkedIn and Twitter), and
during marketing events. Do you agree
to continue?

SAVED SEARCHES

What specific artists were mentioned?
The specific artists mentioned by the respondents are:

- Neck Deep

- Hot Milk

- Justin Timberlake
- The Spice Girls

- The Blues Brothers
- The Rolling Stones
- The Killers

- Eric Prydz

- Kolsch

- Michael Jackson
- Paul Diamond

- Type O Negative
- Jimi Hendrix

- Oasis

- The Jam

- Queen

- Fleetwood Mac

- The Beatles

- Bob Marley

- Stormzy

- Whitney Houston
- Adele



REACH OUT TO US IF YOU HAVE
FURTHER QUESTIONS ABOUT THIS
REPORT

chat@boltinsight.com

n
A,

E So MA R t Evidence
[member S Matters

www.boltchatai.com
linkedin.com/company/boltinsight
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